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Abstract.It is hard to imagine any area of modern society experiencing the
process of globalization without the language of the media. The breadth of media
opportunities requires an in-depth study of their activities and development, and
their impact on the audience. Media science is a new interdisciplinary field based on
traditional methods. The formation of the language of the media is closely linked to
their common mission. How viewers perceive information also depends on what tool
Is used to convey it. Each media uses its own language and methods of updating
information to shape its essence, which in turn influences perceptions of existence.

Key words:mass media,communication,mass language,informative tools.

NHPOPMATUBHO-KOMMYHUKATUBHASA TIPUPOJA CMM.

AHHOTAUMA. TpyTHO TPEACTAaBUTH KaKyr-1uO0 cdepy COBPEMEHHOIO
o0111ecTBa, IEPESKUBAIOIIYIO TTPOIIECC TJI00ATN3AINK, O€3 SA3bIKa CPEJICTB MacCOBOM
uHpopmanuu. Ilupora BozmoxkHocrer CMU TpeOyeT riayOOKOro M3y4eHHs HX
JEeATEIbHOCTH M Pa3BUTHS, UX BO3JEUCTBHS Ha ayauTopuio. MeauaBeaeHue —
HOBasi MEXIUCUUIUIMHApHAs 00JacTh, OCHOBAaHHAs Ha TPaJWLMOHHBIX METOJax.
dopmupoanue s3p1ka CMU TecHO cBsI3aHO ¢ uXx 00me Muccueit. To, Kak 3puTenu
BOCIPUHUMAIOT HH(OpPMALIMIO, TaKK€ 3aBUCUT OT TOT0, Kakoil HHCTPYMEHT
ucrosb3yercs s ee nepenaun. Kaxnoe CMU ucnonb3yet cBOW S3bIK U METOABI
oOHoBJIeHUsT UHbOpMaIU 11s1 (POPMUPOBAHUS €€ CYTH, UTO, B CBOIO OYepe/b,
BJIUSIET HA BOCIPUSITHE CYIIECTBOBAHUSI.

KiroueBbie cjioBa: cpejicrBa MaccoBOM HHGOPMALMM, KOMMYHUKALIMS,
MacCOBBIH S3bIK, HHPOPMAIIMOHHBIE CPE/ICTBA.

Today, the community has a great and fast opportunity to get the latest news
through countless media outlets. No matter how information is received, it is
expressed through language. Journalism is a creative profession. The journalist mus
be clear and concise. He is asked to use his thoughts and words in their proper pla
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The status of media language depends on two factors: how we understand the
term language and how media language ranks among the functional types of national
language.

At present, the language of mass media is the dominant of all functional types
of the national language, which includes the resources of all functional styles. In
other words, the language of the media today, whether we like it or not, is a
composite image of the national language.

Today, the media is recognized as the most effective and acceptable form of
speech, an effective mechanism for shaping public opinion and mood.

It is hard to imagine any area of modern society experiencing the process of
globalization without the language of the media. Extensive technical capabilities in
the media help to express the information provided by the social sphere not only
linguistically, but also non-linguistically. As a result, it is also described as the
language of science, journalism and culture.

Indeed, the emergence of a single media space in addition to traditional media,
radio and television, and the advent of the World Wide Web have led to the
emergence of a virtual space with a unique set of media streams. All this is reflected
in the formation and distribution of the word, the features of its use in the language
change. It is well known that the use of speech is more in the field of mass
communication, and its texts, ie media texts, have become one of the most common
forms of our language today.

The mass media are mainly used for the following purposes of mass
communication;

1) informing the audience about what is happening;

2) assessment and analysis of events, forecasting their further development;

3) assistance in social relations;

4) advertising;

5) education;

6) organization of entertainment events.

The breadth of media opportunities requires an in-depth study of their
activities and development, and their impact on the audience. Media science is a new
interdisciplinary field based on traditional methods.

Mass media is a common name for the means of conveying information to tf
general public - periodicals, radio, television and others.
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The formation of the language of the media is closely linked to their common
mission. Researchers divide these tasks into the following groups:

- information transmission;

- comment (often the statement of facts is accompanied by their interpretation,
analysis and evaluation);

- introduction, teaching and spiritual education (the media serves to replenish
the knowledge base of its audience through the transmission of cultural, historical,
scientific information);

- the task of influence (the media is not called the fourth power in vain: its
influence on public opinion is very strong, which is especially evident in major
socio-political processes, including presidential elections);

- the function of entertainment (which means that the media is effectively
received by the audience, generates great interest and satisfaction, gives aesthetic
pleasure);

- hedonistic feature (this is not just about entertaining information. If any
information in the process of transmission evokes a sense of satisfaction and meets
the aesthetic needs of the recipient, it is received with great positive effect).

Information is a substantive aspect of communication. Involved in the
communication process, it is constantly connected to, influenced, and influenced by
the means and networks of storage, collection, distribution, and sorting of
information. "Information is, in a sense, 'necessary' information in a message, which
is understood by the audience as knowledge, norms, and values, and thus affects the
audience."

How viewers perceive information also depends on what tool is used to
convey it. Each media uses its own language and methods of updating information
to shape its essence, which in turn influences perceptions of existence.

In the process of transmitting and receiving information, interpersonal
communication takes place. Communication is, first and foremost, a communicative
phenomenon. It is a relationship between one or more individuals that involves
mutual understanding and the transfer of information from one person to another or
to more than one person.

Mass media:

1) psychological features of information reception;
2) information features;
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3) values based on the goals set in the process of mass communication
activities;

4) theoretical notions of language and text as a means of updating information.

In the process of conveying information in the media, the process of
increasing the knowledge of the audience, in a sense, takes place. So what is the
mediating role of language in this process of learning?

Language is an important means of communication and expression, and serves
as a tool for human beings to systematically and actively understand the world and
turn it into an experience. As a result, it is possible to see the world through
information and language.

The method and forms of their materialization play an important role in the
expression of information through language.

When Wilhelm von Humboldt called the "linguistic landscape of the world"
he meant the dynamic, uninterrupted process of assimilating the world through a
specific language. According to the German scientist, the "language-defined”
conditions of human life should lead to the solution of the tasks associated with the
cultural and historical tasks assigned to man. Such people can expand their living
space indefinitely.

The social nature of a linguistic community is that, on the one hand, it creates
the conditions for coordinated linguistic communication and involves each member
in a common and unique process, such as the study of being through language, and
on the other hand, it is mandatory for each member. requires that the communication
process be "subject to the rules of the game."

Not because people conveyed the meaning of objects to their interlocutors, or
even because they were hesitant to clearly and completely recreate a similar concept,
but because they co-operated with each other in a chain of emotional imaginations
and one of the first manifestations of an inner concept; they understand, because in
everyone's mind there is a corresponding but not exactly similar meaning.

These words of Wilhelm von Humboldt reflect the main ideas that reveal the
essence of modern linguistic communication. It is important that coordination is
closely linked to the individual freedom of each participant as a necessary condition
for the communication process.

Linguistic communication, that is, the exchange of information, alwa
requires the creation of specific linguistic forms based on certain models (tex
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!?hey, in turn, are reflected in the minds of the participants-partners. The dynamics
of communication between the two poles requires:

1) anorm that allows for a “similar understanding” of the language units being
created, and

2) the need for freedom of choice in such a creative process.

These ideas, expressed by W. Humboldt a century and a half ago, are still very
relevant and important today. Communication is indeed a necessary element of
cognition, and the communicative beginning is inseparable from the cognitive
beginning.

Language, in the first place, motivates one to perform the right action as a
result of certain emotions. According to the Austrian philosopher L. V. Witten-Stein,
such behavior must have a general effect on the feeling of speakers of a particular
language. Language allows a person to perceive the world conventionally (agreed
upon, common to all) through words that reflect the experiences of society. This is,
in fact, the instrumental function of the word as a symbol. The experience of our
ancestors, recorded and systematized in language, shapes a person's perception of
the world around him.

It is well known that the division of being into parts takes place differently in
each language, because the basis of thought is a language with its own unique
national identity.

Conclusion.The role of the media in the uninterrupted flow of language
processes is invaluable. This is determined not only by the changes that have taken
place as a result of the introduction of new information technologies, but also by the
qualitative changes in the general linguistic culture.
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