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Abstract: This article explores the characteristics of youth slang that is 

commonly used on various types of social media platforms. Through a comprehensive 

literature review and analysis of online data, the article identifies the unique features of 

youth slang, including its use of abbreviations, acronyms, and emoticons, as well as its 

incorporation of elements of popular culture and technology. The article also examines 

the role of social media in the evolution of youth slang and its impact on communication 

among young people. Overall, the article provides valuable insights into the linguistic 

practices of young people on social media and highlights the importance of 

understanding and studying youth slang in the context of digital communication. 
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Slang is a fascinating aspect of language that evolves over time and varies across 

different social groups. It refers to informal and nonstandard vocabulary, grammar, and 

pronunciation used by people in specific contexts or communities. Youth slang is one 

of the most dynamic forms of slang as it reflects the evolving attitudes, values, and 

cultures of young people. Social media has become an important platform for young 

people to express themselves, communicate, and interact with each other. Social media 

has also influenced the way young people use language, including slang. This article 

explores the characteristics of youth slang referring to various types of social media. 

Youth slang refers to informal language used by young people, often to express their 

identity, emotions, and attitudes towards social norms. Slang words are usually 

creative, playful, and subversive, as they often challenge conventional language rules 

and values. Youth slang is also characterized by its dynamic nature, as it evolves rapidly 

and varies across different social groups, regions, and contexts. It is often used to create 

a sense of belonging and identity among young people who share similar values, 

experiences, and cultures. Slang words often have multiple meanings, and their usage 
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can change over time. For example, the word "lit" originally referred to the state of 

being drunk but has now evolved to mean "exciting" or "amazing." 

Types of social media. Social media refers to online platforms that allow users 

to create, share, and exchange information, ideas, and content. There are various types 

of social media, including: 

Social networking sites, such as Facebook, Twitter, and LinkedIn, which allow 

users to create profiles, connect with other users, and share information and content. 

Instant messaging and chat apps, such as WhatsApp, Snapchat, and Instagram, which 

allow users to send messages, photos, and videos to other users. Blogging and 

microblogging platforms, such as Tumblr, Medium, and Twitter, which allow users to 

publish their thoughts, ideas, and content. Video-sharing platforms, such as YouTube 

and TikTok, which allow users to create and share videos. Each type of social media 

has its unique features and characteristics, which influence the way young people use 

language and slang. 

Characteristics of Youth Slang on social media. The following are the 

characteristics of youth slang referring to various types of social media: 

Linguistic Creativity. One of the most striking features of youth slang is its 

linguistic creativity. Young people use slang words to express themselves in unique and 

creative ways, often incorporating elements of humor, irony, and sarcasm. On social 

media, young people have access to a wide range of linguistic resources, including 

emojis, hashtags, and memes, which they use to create new slang words and 

expressions. For example, the hashtag #bae, which stands for "before anyone else," has 

become a popular slang word among young people. 

Language Evolution. Youth slang on social media is a reflection of the evolving 

attitudes, values, and cultures of young people. As social media continues to influence 

the way young people communicate and interact, the language they use is also evolving. 

New slang words and expressions emerge on social media, often in response to new 

trends, events, and cultural phenomena. For example, the slang word "yeet," which 

means to throw or move forcefully, emerged on social media in 2014 and has since 

become a popular term among young people. 

Online Identity. Social media provides young people with an opportunity to 

create and express their online identity. Slang words and expressions are often used to 

reinforce this online identity and create a sense of belonging among young people who 
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share similar values, interests, and cultures. Slang words can also be used to signal one's 

social status on social media, as certain slang words may be associated with specific 

social groups or subcultures. For example, the use of slang words such as "lit" and 

"turnt" may be associated with the party culture, while the use of slang words such as 

"woke" and "cancel" may be associated with social justice activism. 

Linguistic Features. Youth slang on social media is characterized by certain 

linguistic features that distinguish it from standard language. These features include: 

Abbreviations and acronyms: Young people often use abbreviations and 

acronyms to shorten words and phrases, such as "lol" for "laugh out loud" and "tbh" for 

"to be honest." Nonstandard spelling and punctuation: Slang words may be spelled or 

punctuated in nonstandard ways, such as "cuz" for "because" and "af" for "as f***." 

Borrowing from other languages: young people may borrow words or expressions from 

other languages, such as "bae" from African American English and "on fleek" from 

African American Vernacular English. Coining new words: Young people may coin 

new words and expressions by combining existing words or by creating entirely new 

words, such as "fam" for "family" and "clout" for "influence." 

Discourse and Communication. Youth slang on social media is often used in 

specific discourse and communication contexts. For example, certain slang words and 

expressions may be used in casual conversations with friends, while others may be used 

in more formal contexts, such as job interviews. Slang words and expressions may also 

be used to convey certain emotions or attitudes, such as humor, sarcasm, or irony. For 

example, the use of the phrase "lowkey" may indicate that the speaker is downplaying 

or understating something. 

Conclusion. Youth slang on social media is a dynamic and creative form of 

language that reflects the evolving attitudes, values, and cultures of young people. 

Slang words and expressions are used to create a sense of identity, reinforce social 

status, and communicate emotions and attitudes. Social media provides young people 

with a unique platform to express themselves and communicate with others using a 

wide range of linguistic resources, including emojis, hashtags, and memes. As social 

media continues to influence the way young people communicate and interact, the 

language they use is also evolving. It is important to note that not all slang words and 

expressions are appropriate or acceptable in all contexts. While slang can be a fun and 

creative way to communicate with friends, it is important to use appropriate language 
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in more formal or professional contexts. Overall, the characteristics of youth slang on 

social media reflect the ever-changing nature of language and the ways in which young 

people use language to express themselves and connect with others. Twitter, with its 

character limit and fast-paced nature, has given rise to the use of abbreviations and 

acronyms that allow users to communicate quickly and efficiently. Instagram, with its 

emphasis on visual content, has led to the development of slang related to aesthetics 

and appearance. Meanwhile, TikTok's short-form video format has created a new type 

of slang that is heavily influenced by popular memes and trends. Despite their 

differences, all types of social media slang share some common characteristics. They 

are often created and used by young people as a way to express their identity, connect 

with others, and establish their social status. They can also serve as a way to establish 

group membership and exclude outsiders. However, it is important to note that the use 

of slang can also have negative consequences, such as perpetuating stereotypes and 

excluding individuals who are not part of the in-group. It is important for young people 

to be aware of the potential impact of their language choices and to use slang in a 

responsible and inclusive manner. Overall, the study of youth slang in relation to social 

media provides valuable insights into the language and communication practices of 

young people today. As social media continues to shape our communication landscape, 

it is likely that youth slang will continue to evolve and adapt to new platforms and 

contexts. Understanding these changes and their implications can help us to better 

understand and engage with young people in today's digital world. 

References: 

1. Androutsopoulos, J. (2011). Language change and digital media: a review of 

conceptions and evidence. Standard languages and language standards in a changing 

Europe, 1, 145-159. 

2. Solidjonov, D. (1990). Types of reading and writing skills on teaching. Signal 

Processing, 4, 543-564. 

3. Peersman, C., Daelemans, W., & Van Vaerenbergh, L. (2011, October). 

Predicting age and gender in online social networks. In Proceedings of the 3rd 

international workshop on Search and mining user-generated contents (pp. 37-44). 

4. Shamsitdinova, M. G. (2021). To the Review of Difficulties in Teaching 

Listening Comprehension to Law Students in English Classes. International Journal of 

Early Childhood Special Education, 13(1). 



314 

 

5. Solidjonov, D., & Arzikulov, F. (2021). WHAT IS THE MOBILE 

LEARNING? AND HOW CAN WE CREATE IT IN OUR 

STUDYING?. Интернаука, (22-4), 19-21. 

6.  Arziqulov, F., & Majidov, O. (2021). O ‘ZBEKISTONDA OCHIQ 

MA’LUMOTLARDAN FOYDALANISH IMKONIYATLARI VA XALQARO 

TAJRIBA. Science and Education, 2(1), 153-157. 

7. Мустафакулов, А. А., Джуманов, А. Н., & Арзикулов, Ф. (2021). 

Альтернативные источники энергии. Academic research in educational 

sciences, 2(5), 1227-1232. 

8.  Собирова, М. Б., & Кирйигитов, Х. Б. (2019). ЭФФЕКТИВНОЕ 

ИСПОЛЬЗОВАНИЕ БИОПРЕПАРАТОВ" ЗАМИН-М" И" ЕР МАЛҲАМИ" ДЛЯ 

ВЫРАЩИВАНИЯ И АГРОТЕХНИЧЕСКИЕ МЕРЫ ЛЕКАРСТВЕННОГО 

РАСТЕНИЯ АТИШОКА (CYNARA SCOLYMUS L.). In Экология: вчера, 

сегодня, завтра (pp. 431-435). 

9. Кирйигитов, Х. Б., Холмўминова, Д. А., Бобомуродова, С. Ю., & 

Камолова, Ш. М. ЗАГРЯЗНЕНИЕ АТМОСФЕРЫ ХИМИЧЕСКИМИ 

ВРЕДНЫМИ ВЕЩЕСТВАМИ И МЕРОПРИЯТИЕ ИХ 

СОКРАЩЕНИЕ. УЧЕНЫЙ XXI ВЕКА, 15. 

10.  Mirtazayev, О. М., Briko, N. I., Matnazarova, G. S., Saidkasimova, N. S., 

Toshboev, B. Y., & Khamzaeva, N. T. (2020). SCIENTIFIC, METHODOLOGICAL 

AND ORGANIZATIONAL BASES OF MANAGEMENT OF THE EPIDEMIC 

PROCESS IN CASE OF SALMONELLOUS INFECTION IN 

UZBEKISTAN. Central Asian Journal of Pediatrics, 2020(3), 5-14. 

11.  Toshtemirovna, K. N., Islamovna, S. G., & Sultanovna, M. G. (2023). THE 

EFFECTIVENESS OF A NEW FOOD SUBSTANCE-A HARD GELATIN 

CAPSULE-" SEDAN BARK" IS BEING STUDIED IN CHILDREN WHO HAVE 

RECOVERED FROM THE CORONAVIRUS. British View, 8(3). 

12.  Khamzaeva N.T, Matnaarova G. S, Saidkasimova N S, Abdullaeva F. O, & 

Nuritdinova D. Y. (2023). THE EFFECTIVENESS OF A NEW FOOD SUBSTANCE 

- A HARD GELATIN CAPSULE - «VIZION JUNIOR» IS BEING STUDIED IN 

CHILDREN WHO HAVE RECOVERED FROM THE CORONAVIRUS. World 

Bulletin of Public Health, 20, 41-45. Retrieved from 

https://scholarexpress.net/index.php/wbph/article/view/2346 

https://scholarexpress.net/index.php/wbph/article/view/2346


315 

 

13.  KJ, K. A. O. G. K., & Khamzaeva, N. T. (2023). IDENTIFICATION OF 

THE PREVALENCE OF BREAST CANCER AMONG DIFFERENT AGE GROUPS 

OF THE POPULATION AND ITS PREVENTION. Open Access Repository, 4(3), 

341-344. 

14. Хамзаева, Н. Т., Матназарова, Г. С., Саидкасимова, Н. С., Нуритдинова, 

Д. Ю., & Олимжонова, Г. О. (2023). THE EFFECTIVENESS OF A NEW FOOD 

SUBSTANCE-A HARD GELATIN CAPSULE-" SEDAN BARK" IS BEING 

STUDIED IN CHILDREN WHO HAVE RECOVERED FROM THE 

CORONAVIRUS. European Journal of Interdisciplinary Research and 

Development, 12, 201-207. 

15. Mirtazayev, О. М., Briko, N. I., Matnazarova, G. S., Saidkasimova, N. S., 

Toshboev, B. Y., & Khamzaeva, N. T. (2020). SCIENTIFIC, METHODOLOGICAL 

AND ORGANIZATIONAL BASES OF MANAGEMENT OF THE EPIDEMIC 

PROCESS IN CASE OF SALMONELLOUS INFECTION IN 

UZBEKISTAN. Central Asian Journal of Pediatrics, 2020(3), 5-14. 

16.  Аллаева, М. Ж., Асқаров, О. О., & Кдырниязова, С. А. (2017). The study 

of hypoglycemic effect of dry extract of chicory. Биология и интегративная 

медицина, (3), 184-191. 

17. Рубцов, М. Ю. (2010). Научное обоснование критериев 

производственного стресса при различной степени напряженности умственного 

труда у работников современных офисов. URL: http://www. dissercat. 

com/content/nauchnoe-obosnovanie-kriteriev-proizvodstvennogo-stressa-pri-

razlichnoi-stepeni-napryazhenno# ixzz4LGReltAh (дата обращения 09.11. 2015). 

18.  Furkatovna, S. A., & Gazanfarovna, B. D. (2022). VERBAL POLITENESS 

AS A STRATEGY OF APPROACH. Journal of Positive School Psychology, 1593-

1599. 

19.   Furkatovna, S. A., & Shayxnurovna, S. N. (2022). INTERCULTURAL 

ANALYSIS OF POLITENESS STRATEGIES IN UZBEK AND SPANISH 

LANGUAGES. Journal of positive school Psychology, 4088-4094. 

20. Furkatovna, S. A., Jurabekovna, T. M., & Mamurjonovna, T. P. (2021). 

Gender aspects of politeness strategy in speech acts. Linguistics and Culture 

Review, 5(S2), 1488-1496. 



316 

 

21.  Mekhrojevna, D. S. (2021). Verbal politeness as a regulator of verbal 

interactions. PSYCHOLOGY AND EDUCATION, 58(2), 5894-5902. 

22.  Шамахмудова, А. (2022). Pragmatic possibilities of interrogative sentences 

in a stable form. Zamonaviy lingvistik tadqiqotlar: xorijiy tajribalar, istiqbolli 

izlanishlar va tillarni o ‘qitishning innovatsion usullari, (1), 17-19. 

23.  Shamahmudova, A. F. (2020). Interrogative Forms as an agent of Politeness 

Strategy. JournalNX, 6(06), 170-175. 

24.  Шамахмудова, А. (2017). Замонавий тилшуносликда билвоситалик ва 

имплицитлик тушунчалари. Иностранная филология: язык, литература, 

образование, 2(1 (62)), 86-90. 

25.  Шамахмудова, А. (2017). Билвосита нутқий актларни талқин этиш 

тамойиллари (этнопрагматик омиллар). Иностранная филология: язык, 

литература, образование, 2(4 (65)), 83-87. 

 

 
 


