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Abstract: This study explores the pragmastylistic aspects of phraseological
units in English and Uzbek media texts, focusing on their role in shaping
communicative intent, stylistic effects, and cultural nuances. Phraseological units,
as fixed expressions with idiomatic meanings, serve as powerful tools in media
discourse to convey emotions, persuade audiences, and reflect cultural identities. By
analyzing a corpus of contemporary English and Uzbek media texts, this research
examines how these units function pragmatically to achieve rhetorical goals and
stylistically to enhance expressiveness. The comparative analysis highlights
similarities and differences in the use of phraseological units, revealing how
linguistic and cultural contexts influence their application. The findings underscore
the importance of phraseological units in media texts as markers of stylistic
creativity and pragmatic effectiveness, offering insights into cross-linguistic and
cross-cultural communication.
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AHHOTAIIMS: B JTAHHOM HCCJICIOBAHUU paccMaTpuBarOTCA
NparMaCTUINCTHYCCKUC ACIICKThI q)paseonomqecm/lx C€IUHUI] B AHTIUNUCKUX U
y30€KCKMX MEIUaTeKCTax, C AakIeHTOM Ha HX poJib B (OPMHPOBAHUU
KOMMYHUKATUBHOTO HaMEpEHHs, CTHIMCTHUYECKUX 3(PQPEKTOB M KYJIbTYPHBIX
HI0aHCOB. Dpas3eonornyeckue eAuHUIBI, KaK YCTOMYMBBIE BBIPAKEHUS C
NANOMATUNYCCKUMHAU 3HAYCHUSIMU, CJIy’Kat MOIIIHBIM HHCTPYMCHTOM B
MEIUAIUCKypCce Ui TMepeaayd 3MOLUM, y6e)KI[eHI/I$I ayJUTOPUU U OTpPaKCHUS
KyJbTYPHBIX UACHTUYHOCTEH. AHAIU3UPYsI KOPIYC COBPEMEHHBIX AHIJIMHCKUX U
y36eKCKI/IX MCIAUATCKCTOB, B JdHHOM HCCIICOOBAHHHU PACCMATPUBACTCA, KaK OTH
eAUHUIIBI QYHKIIMOHUPYIOT MPAarMaTUUYECKH JIs1 JOCTUKEHUSI PUTOPUUECKUX LieTen

N CTUIUCTHUYCCKHW MJId YCHJICHHA BbIPA3UTCIbHOCTH. CpaBHI/ITCJIBHblf/'I aHaJIn3
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BBIABJEICT CXOACTBA U PA3JIMYUSA B HUCIIOJIb30BAHUU (l)pa3€0JIOFI/I‘{€CKHX CAWHUII,
PaCKpbiBasd, KakK JIUHTBUCTHYECKUU U KYHBTypHBIﬁ KOHTCEKCT BJIMSACT Ha HX
IMIPUMCHCHHC. P€3yHLTaTI>I MMOJYCPKHUBAIOT BA)KHOCTb (bpaSGOJIOFI/I‘{eCKI/IX CAUHUII B
MCIHNATCKCTAX KaK MApPKEPOB CTHIIMCTUYCCKOI'O TBOPYCCTBA U HpaFMaTquCKOﬁ
3¢ (heKTUBHOCTH, Npeiaras MpeaCcTaBICHUE O MEKbA3BIKOBOW U MEKKYJIbTYPHON
KOMMYHHKAIIUN.

OCHOBHBIE CJIOBA!

Introduction: Phraseological units, as fixed expressions with idiomatic
meanings, play a pivotal role in media discourse, serving as linguistic tools that
enhance stylistic expressiveness and pragmatic effectiveness. These units, ranging
from idioms to proverbs, encapsulate cultural values and communicative intent,
making them essential in shaping media narratives. This study focuses on the
pragmastylistic aspects of phraseological units in English and Uzbek media texts,
examining how they function to persuade, evoke emaotions, and reflect cultural
identities. Despite their significance, comparative analyses of phraseological units
across these languages remain underexplored, particularly in media contexts. This
research aims to address this gap by analyzing a corpus of contemporary English
and Uzbek media texts to identify similarities and differences in their pragmatic roles
and stylistic effects. Key questions include: How do phraseological units in English
and Uzbek media differ in achieving rhetorical goals? What cultural factors
influence their use? By exploring these dimensions, the study seeks to contribute to
cross-linguistic pragmastylistics and offer insights into effective communication in
global media. The findings are expected to illuminate the interplay of language,
culture, and style in shaping media discourse.

KiaroueBbie ciaoBa: IlparmactunucTtuka, (pa3eosoTu3Mbl, MEIUATEKCTHI,
aHTJIMACKUH, y30€KCKUH, cTHIMCTUYECKnE A((PEeKThl, mparMaTuueckue QyHKIuH,
KYJIbTYPHAsi UICHTUYHOCTD, CPABHUTEJIbHBIN aHAJIU3, TUCKYPC.

Relevance of Work

The study of pragmastylistic aspects of phraseological units (PUs) in English
and Uzbek media texts is highly relevant in the context of globalized communication
and cross-cultural media studies. PUs, as fixed expressions with idiomatic meanings,
are integral to media discourse, shaping how messages are crafted and interpreted.
Understanding their pragmatic and stylistic roles enhances our knowledge of

effective communication strategies in diverse linguistic and cultural settings. This
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research is particularly pertinent given the increasing interaction between English
and Uzbek media in international platforms, where cultural misunderstandings can
arise. By comparing PUs in these languages, the study bridges linguistic gaps,
offering insights into how media texts persuade, inform, and resonate with
audiences. It contributes to fields like discourse analysis, cultural linguistics, and
media studies, providing practical applications for journalists, translators, and
educators in crafting culturally sensitive content. Furthermore, it addresses the
understudied area of Uzbek media discourse, enriching the global understanding of
non-Western linguistic traditions.

Purpose

The purpose of this study is to investigate the pragmastylistic functions of
phraseological units in English and Uzbek media texts, with a focus on their
pragmatic roles (e.g., persuasion, irony, humor) and stylistic effects (e.g.,
expressiveness, cultural resonance). Through a comparative analysis, the research

aims to:

1. Identify how PUs are used to achieve communicative goals in media
discourse.

2. Highlight stylistic differences and similarities in PU usage between
English and Uzbek media.

3. Explore the cultural underpinnings of PUs and their role in reflecting
societal values.

4, Provide insights for cross-cultural communication, aiding media

professionals and linguists in navigating linguistic and cultural nuances. Ultimately,
the study seeks to underscore the significance of PUs as tools for effective media
communication and to foster a deeper understanding of their role in shaping
discourse across diverse linguistic contexts.

Materials and Methods of Research

Materials

This study utilized a bilingual corpus comprising contemporary media texts in
English and Uzbek, collected from 2023 to 2025. The English corpus included 150
texts (approximately 100,000 words) from reputable sources such as The Guardian,
BBC News, and The New York Times, covering news articles, opinion pieces, and
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editorials. The Uzbek corpus consisted of 150 texts (approximately 90,000 words)
from outlets like Xalq So‘zi, O‘zbekiston 24, and Kun.uz, encompassing similar
genres. Texts were selected based on their prominence in public discourse and the
presence of phraseological units (PUs), defined as fixed, idiomatic expressions with
pragmatic or stylistic functions.

Methods

A mixed-methods approach was employed, combining qualitative discourse
analysis with comparative linguistic analysis. The research process involved:

1. PU Identification: PUs were manually identified using dictionaries
(e.g., Oxford Idioms Dictionary for English; O‘zbek Tilining Frazeologik Lug-‘ati
for Uzbek) and validated for idiomaticity and frequency in media contexts.

2. Pragmastylistic Analysis: Each PU was analyzed for its pragmatic
functions (e.g., persuasion, irony, humor) and stylistic effects (e.g., brevity,
emotional appeal), following frameworks like Grice’s cooperative principle and
Leech’s politeness model.

3. Comparative Analysis: PUs were categorized by function and effect,
then compared across languages to identify similarities and differences in usage and
cultural resonance.

4, Tools: NVivo software facilitated qualitative coding, while Python
scripts were used for frequency analysis of PUs. A sample of 50 PUs per language
was selected for in-depth analysis to ensure manageability.

Results and Discussion

Results

The analysis revealed distinct patterns in the use of PUs in English and Uzbek
media texts:

« Pragmatic Functions:

o In English media, PUs frequently served rhetorical purposes, with 60%

of analyzed units used for emphasis (e.g., “tip of the iceberg” to highlight broader
issues) and 25% for irony or humor (e.g., “barking up the wrong tree” in political
critiques).

o In Uzbek media, PUs were predominantly used for emotional appeal
(55%), often drawing on proverbs like “dilga yo‘l topmoq” (lit. “find a way to the
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heart”) to evoke empathy, and for cultural reinforcement (30%), as in “elga Xizmat
qilmoq” (lit. “serve the people”) to emphasize civic duty.

« Stylistic Effects:

o English PUs prioritized brevity and catchiness, enhancing readability
in fast-paced news cycles (e.g., “cut to the chase” in headlines). Approximately 70%
of English PUs were concise, under five words.

o Uzbek PUs leaned toward metaphorical richness, with 65% exceeding
five words and incorporating vivid imagery (e.g., “qulog‘iga qurt tushdi” for gossip),
reflecting a preference for narrative depth.

« Cultural Nuances:

o English PUs often reflected individualistic values, focusing on personal
agency or competition (e.g., “pull yourself up by your bootstraps”).
o Uzbek PUs emphasized collectivism and tradition, frequently invoking

family or community (e.g., “bir uy — bir oila” [lit. “one house, one family”]).

« Frequency: PUs appeared more frequently in Uzbek texts (1.8 PUs per 1,000
words) than in English texts (1.2 PUs per 1,000 words), suggesting a stronger
reliance on idiomatic expressions in Uzbek media.

Discussion

The results highlight that PUs are versatile tools in media discourse, tailored to
linguistic and cultural contexts. In English media, the preference for concise,
rhetorical PUs aligns with a fast-paced, information-driven communication style,
where brevity maximizes impact in competitive news environments. Conversely,
Uzbek media’s use of emotionally charged, metaphorical PUs reflects a cultural
emphasis on storytelling and collective values, rooted in oral traditions and societal
cohesion.

The pragmatic differences—English PUs favoring irony and emphasis, Uzbek
PUs prioritizing empathy and cultural reinforcement—underscore how media texts
adapt PUs to audience expectations. For instance, the English PU “spill the beans”
in a political exposé serves to engage readers with a conversational tone, while the
Uzbek “sirni oshkor qilmoq” (lit. “reveal the secret”) carries a formal, moral weight,
appealing to ethical sensibilities.

Stylistically, the brevity of English PUs facilitates quick comprehension,
crucial in globalized media, whereas the metaphorical complexity of Uzbek PUs
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fosters emotional connection, resonating with local audiences. These findings
suggest that PUs are not merely linguistic ornaments but strategic devices that reflect
cultural ideologies—individualism in English-speaking contexts versus collectivism
in Uzbek ones.

The higher frequency of PUs in Uzbek texts may stem from the language’s rich
idiomatic heritage, where proverbs and metaphors are integral to everyday
communication. This contrasts with English’s more standardized media language,
which may dilute PU usage in favor of clarity. These differences have implications
for cross-cultural communication, as direct translations of PUs (e.g., “kick the
bucket” to Uzbek) often fail to convey equivalent pragmatic or cultural weight,
necessitating adaptive strategies in translation and journalism.

This study contributes to pragmastylistic research by demonstrating how PUs
function as bridges between language, culture, and media intent. It also highlights
the need for further research into non-Western media discourses, particularly in
understudied languages like Uzbek, to enrich global linguistic scholarship.

Conclusion: In conclusion, the comparative analysis of phraseological units in
English and Uzbek media texts reveals the essential role these linguistic elements
play in shaping the stylistic and pragmatic functions of media discourse.
Phraseological units serve not only as expressive tools but also as carriers of cultural
identity, evaluative meaning, and communicative intent. Their usage reflects the
ideological positioning of media institutions, the emotional coloring of news
narratives, and the cultural worldview embedded in language.

English media texts tend to employ phraseological units that highlight irony,
criticism, or emphasis through metaphorical and idiomatic expressions, often rooted
in Western socio-political contexts. In contrast, Uzbek media texts frequently draw
on traditional, culturally saturated idioms that reinforce collective values, national
identity, and historical continuity.

From a pragmastylistic perspective, phraseological units fulfill several key
functions: they enhance the expressiveness of media language, aid in implicit
meaning-making, and establish a connection with the target audience. This
demonstrates their integral role in the effectiveness of media communication.

Ultimately, understanding the pragmastylistic aspects of phraseological units
enriches our insight into intercultural communication, translation practices, and

185

+
b



“JOURNAL OF SCIENCE-INNOVATIVE RESEARCH IN
UZBEKISTAN” JURNALI
Research Science and .VOLUME AL R Research Scicace and
Innovation House ResearchBib Impact Factor: 9.654/2024 ISSN 2992-8869 Lnnovation House

media literacy. Future research may expand this study by exploring the diachronic
evolution of such units and their transformations in digital media environments.
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