
 

117 
 

"YANGI O‘ZBEKISTONDA TABIIY VA IJTIMOIY-GUMANITAR 

FANLAR" RESPUBLIKA ILMIY-AMALIY KONFERENSIYASI 

Volume 1, Issue 5, October 2023 

 

 

 

 

 

 

 

 

 

 

 

PRICE SETTING IN NON-COMPETITIVE MARKETS 

Qo'zimurodova Sabohat Mamatmuso qizi 

Denov Entrepreneurship and Pedagogical Institute, 4th year 

student of Accounting and Auditing 

Denov District "Improvement Department" assistant accountant 

Axrorqulov Akram Sherali o'g'li 

Denov Entrepreneurship and Pedagogical Institute, 

3rd year student of Banking and Auditing 

Norpo'latov Jonibek O'rol o'g'li 

Denov Entrepreneurship and Pedagogical Institute, 

3rd year student of Banking and Auditing 

Hojiakbarova Maftuna Rustambek qizi 

Denov Entrepreneurship and Pedagogical Institute, 

3rd year student of Business Management 

E-mail: sabohatqozimurodova59@gmail.com 

Abstract: 

Price setting in non-competitive markets, characterized by imperfect 

competition or monopolistic conditions, presents unique challenges and 

implications for economic policy. This article explores the fundamental principles, 

mechanisms, and consequences of price setting in non-competitive markets. It 

discusses the factors influencing pricing decisions, the role of market power, and 

the implications for consumer welfare. Furthermore, it delves into the policy 

options available to regulate non-competitive markets and mitigate potential 

adverse effects. 
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Introduction: 

In a perfect world, prices are determined solely by supply and demand, 

resulting in an equilibrium where market prices reflect the true value of goods and 

services. However, in the real world, many markets do not exhibit perfect 

competition, leading to price setting mechanisms that deviate from the ideal. This 

article focuses on price setting in non-competitive markets, where firms possess 

varying degrees of market power, and competition is limited. We will examine the 

key factors influencing price determination, the implications for consumer welfare, 

and the role of economic policy in regulating such markets. 

Factors Influencing Price Setting: 
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Price setting in non-competitive markets is influenced by several factors, 

including production costs, demand elasticity, and market structure. Firms may 

have some latitude in setting prices due to limited competition, but they must still 

consider costs to ensure profitability. Additionally, price discrimination strategies, 

brand loyalty, and market segmentation often play a significant role in determining 

prices in these markets. 

 The Role of Market Power: 

Market power, the ability of a firm to influence prices and output, is a 

defining feature of non-competitive markets. Monopolies, oligopolies, and 

monopolistic competition are common market structures in which firms have 

varying degrees of market power. Monopolists can set prices without concern for 

competitors, while firms in oligopolistic markets may engage in strategic pricing 

and collusion. Understanding the extent of market power is crucial for analyzing 

price setting in these markets. 

Implications for Consumer Welfare: 

Price setting in non-competitive markets can have significant implications 

for consumer welfare. While firms may maximize their profits by charging higher 

prices, this often results in reduced consumer surplus and economic inefficiency. 

Consumers may face limited choices and bear the brunt of higher prices, impacting 

their overall standard of living. Policymakers must carefully consider these 

implications when regulating non-competitive markets. 

 Economic Policy in Non-Competitive Markets: 

To mitigate the potential negative consequences of non-competitive markets, 

economic policy can play a critical role. Some common policy tools include: 

   a. Antitrust regulations: Antitrust laws are designed to prevent and break 

up monopolies or restrain anticompetitive behavior in non-competitive markets, 

thus promoting competition and reducing market power. 

   b. Price regulation: In some cases, governments may directly regulate 

prices in non-competitive markets to protect consumers. This is common in 

utilities and other essential services. 

   c. Promoting competition: Governments can actively promote competition 

through policies that reduce barriers to entry, encourage innovation, and protect 

consumers from anticompetitive practices. 

   d. Consumer protection: Policymakers can implement measures to 

safeguard consumer interests, such as transparency regulations and consumer 

rights protections. 
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Conclusion: 

Price setting in non-competitive markets presents unique challenges and 

requires a nuanced understanding of market dynamics and economic policy. 

Factors influencing pricing decisions, market power, and their implications for 

consumer welfare are vital considerations. Economic policy tools, including 

antitrust regulations, price controls, and measures to promote competition and 

protect consumers, are essential for maintaining a balance between market 

efficiency and consumer well-being. A well-designed and effectively implemented 

regulatory framework is crucial to ensure that non-competitive markets operate in 

the best interests of society. 
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