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Annotatsiya

Ushbu tadqiqot AQSh va O‘zbekiston jurnalistika fakultetlarining an’anaviy va
ijtimoiy media orqali qanday yoritilishini, shuningdek, bu yoritilishning jamoatchilik
qarashi, institutsional obro‘ va xalqaro ko‘rinishiga ta’sirini o‘rganadi. Tadqiqotda
media kontentini tahlil qilish, manfaatdor tomonlar bilan suhbatlar va institutsional
hujjatlarni ko‘rib chiqish kabi ko‘p bosqichli metodlar qo‘llanildi. Natijalar shuni
ko‘rsatadiki, AQShdagi fakultetlar media va ijtimoiy tarmoqlarni strategik tarzda
integratsiya qilib, talabalar yutuqlari, o‘quv dasturi yangiliklari, fakultet tadqiqotlari va
xalqaro hamkorliklarni keng yoritadi. O‘zbekistonda esa media yoritilishi asosan
talabalar muvaffaqiyatlari va tadbirlar bilan cheklangan, pedagogik islohotlar, tadgiqot
natijalari va institutsional modernizatsiya kam yoritiladi. Tadqiqot shuni ta’kidlaydiki,
strategik media yondashuvi jamoatchilik qarashini shakllantirish, media narrativini
institutsional maqsadlar bilan uyg‘unlashtirish va jurnalistika ta’limini mahalliy va
global miqyosda tanitish uchun muhimdir. Tavsiyalar qatorida ijtimoiy media
kanallarini uyg‘un strategik rejada ishlatish, o‘quv dasturi va tadqiqot yutuqlarini keng
yoritish va ta’lim islohotlarini faol targ‘ib qilish kiritilgan.

Kalit so‘zlar. Jurnalistika ta’limi, media yoritilishi, ijtimoiy media, institutsional
ko‘rinish, o‘quv dasturi yangiliklari, talaba yutuqglari, tagqoslovchi tadqiqot,
O‘zbekistonda jurnalistika ta’limi, AQSh, Strategik media yondashuvi

Abstract

This study investigates how journalism faculties in the United States and
Uzbekistan are represented in traditional and social media, analyzing the implications
for public perception, institutional credibility, and international visibility. Using a
multi-method approach—including media content analysis, stakeholder consultations,
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and institutional document review—the research identifies differences in media
coverage patterns between the two countries. Findings indicate that U.S. faculties
strategically integrate media and social media to highlight student achievements,
curriculum innovations, faculty research, and international collaborations, ensuring
comprehensive visibility. In Uzbekistan, media coverage predominantly emphasizes
student success and events, with limited attention to pedagogical reforms, research
outputs, and institutional modernization. The study underscores the critical role of
strategic media engagement in shaping perceptions, aligning media narratives with
institutional objectives, and enhancing both domestic and global recognition of
journalism education. Recommendations include coordinated social media strategies,
emphasis on curriculum and research achievements, and proactive dissemination of
educational reforms to bridge the gap between institutional priorities and media
representation.

Keywords. journalism education, media representation, social media, institutional
visibility, curriculum innovation, student achievement, comparative study, Uzbekistan
journalism education, United States, strategic media engagement

Introduction

Journalism education in higher education institutions is crucial not only for
developing professional skills but also for preparing students to navigate the
contemporary media environment. In the United States, for instance, journalism
faculties at Columbia University and the University of Missouri provide students with
both academic theoretical knowledge and practical experience through collaborations
with leading media organizations such as Reuters, The New York Times, and National
Public Radio. These initiatives ensure active media and social media coverage of
journalism education, with faculties regularly showcasing student projects, research,
and international partnerships through official websites, Twitter, Instagram, and
LinkedIn.

In Uzbekistan, journalism education has undergone modernization since 2019.
For example, the University of Journalism and Mass Communications of Uzbekistan
(O*zJOKU) and Karshi State University (QarDU) have implemented updated curricula
and increasingly present student multimedia projects and fact-checking initiatives via
Telegram and Instagram. However, mass media coverage often emphasizes student
achievements and events rather than institutional reforms or pedagogical innovations.
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This study aims to analyze how journalism faculties in the United States and
Uzbekistan are represented in both traditional media and social media, examining the
implications for public perception, international visibility, and the quality of journalism
education. By comparing U.S. practices with the Uzbek context, the research seeks to
provide insights into strategic media engagement that can enhance the public image
and global recognition of journalism faculties in Uzbekistan.

Methods

To investigate how journalism education is represented in media and social media
in the United States and Uzbekistan, this study employed a multi-step research
approach, following methodological practices suggested by leading scholars in media
and journalism studies. The research design drew on insights from Barbie Zelizer
(1993) on media framing, Silvio Waisbord (2000) on journalism education and
globalization, Karin Wahl-Jorgensen (2013) on media discourse, and Thomas
Hanitzsch (2019) on comparative journalism studies. These scholars emphasize
combining media content analysis with stakeholder perspectives and institutional
documentation to understand both the discursive and practical dimensions of
journalism education.

First, media coverage of journalism faculties was collected from prominent
national news websites, online portals, and social media platforms, including official
university pages, Telegram channels, and Instagram accounts. In the United States,
sources included The New York Times, Columbia Journalism Review, and official
university press releases, while in Uzbekistan, coverage was gathered from Kun.uz,
Daryo, Gazeta.uz, EduNews, Mening Universitetim, and MediaEdu.uz. The analysis
focused on identifying recurring narratives and topics, such as student achievements,
international collaborations, curricular reforms, and faculty research. This approach
follows the principles of media content analysis discussed by Pavlik (2013) and Picard
(2011), who highlight the importance of systematically evaluating media
representations to assess public perception.

Next, interviews and informal consultations were conducted with key
stakeholders, including faculty members, current students, alumni, and media editors.
These discussions explored perceptions of how journalism faculties are portrayed in
the media, the impact of such coverage on public understanding, and the strategies used
to highlight institutional achievements. Boler and Dahn (2020) and Veletsianos and
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Kimmons (2012) emphasize the growing influence of social media in shaping
institutional visibility, which informed the focus on platforms like Telegram and
Instagram in Uzbekistan.

Finally, institutional documents such as annual reports, curriculum modernization
plans, and promotional materials were reviewed to examine official priorities and
compare them with media representations. This triangulated approach allowed for an
assessment of alignment between institutional narratives and media coverage, as well
as identification of gaps in reporting, public awareness, and international visibility.
Kyvik (2013) and Hausman (2010) underscore the importance of comparing
institutional communication with media output to understand potential misalignments
and their effects on reputation. By combining media analysis, stakeholder
consultations, and document review, this method provides a comprehensive
understanding of how journalism education is communicated and perceived in both the
U.S. and Uzbek contexts, highlighting lessons that can inform strategic media
engagement.

Results

The analysis of media coverage, stakeholder consultations, and institutional
documents revealed clear and consistent patterns in how journalism faculties are
represented in the United States. Media coverage was collected and analyzed from
2019 to 2022, focusing on major national and international outlets. Sources included
The New York Times, Columbia Journalism Review (CJR), Poynter, and official
university press releases from Columbia University and the University of Missouri.

The findings indicate that media attention emphasized two main areas: student
achievements and institutional innovations, with a notable focus on digital
adaptation and international collaborations.
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Proportion of Media Coverage by Topic in US
Journalism Faculties

M Students' Achievements

B Curriculum and Institutional
Innovations

Faculty Research and Public
Engagement Activities

Table 1

The analysis of media coverage reveals that attention in U.S. journalism faculties
focused mainly on two broad areas: student achievements and institutional innovations,
alongside faculty research and public engagement. Student achievements, which
include awards, internships, and participation in competitions, formed the largest share
of coverage, reflecting media preference for tangible success stories that are easily
relatable to audiences. Institutional innovations, such as course redesigns, Al
integration, and new multimedia programs, accounted for a slightly smaller portion of
coverage, highlighting efforts to modernize journalism education and adapt to digital
trends. Faculty research and public engagement activities made up the remaining part
of coverage, indicating that while important, these aspects are less visible in media
narratives compared to student success and curriculum changes. The pie chart below
illustrates this distribution, showing how media coverage prioritizes certain facets of
journalism faculties, with student achievements receiving the highest visibility,
followed by institutional innovations, and then faculty research and public engagement.

Social media channels, including Twitter, Instagram, and LinkedIn, were used
extensively to highlight student projects, curriculum updates, and partnerships with
international media organizations. Analysis of 150 social media posts from these
platforms showed the following data below.
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Distribution of Media Coverage by Topic (US
Journalism Faculties, 2019-2022)

STUDENT ACHIEVEMENT CURRICULUM PUBLIC ENGAGEMENT AND
INNOVATIONS RESEARCH INITIATIVES

Table 2

The given bar chart can illustrate the distribution of coverage topics, while a line
chart (2019-2022) can show trends over time, such as the increase in positive articles
about curriculum innovations and digital skills integration. These visuals help to
demonstrate how coverage shifted toward showcasing modernization and global
engagement.

The quantitative analysis suggests that institutions with a strong social media
presence and proactive press strategies had higher visibility and greater international
reach. Overall, the integration of traditional media reporting with social media
engagement contributed to the strengthening of institutional reputation and enhanced
recognition of US journalism faculties internationally.

In Uzbekistan, coverage from 2019 to 2022 was collected from leading national
news websites (Kun.uz, Daryo, Gazeta.uz), online portals (Qalampir, Media.uz), and
influential social media channels (EduNews, Mening Universitetim, and MediaEdu.uz
on Telegram and Instagram).
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Media Coverage Trend (2019-2022)
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Table 3.

The chart demonstrates that while traditional media coverage increased steadily,
social media posts grew at a faster rate, highlighting the rising importance of digital
platforms in shaping public perceptions of journalism education in Uzbekistan.

Analysis revealed that most attention was focused on student achievements,
awards, and event-based activities, while curriculum reforms, pedagogical innovations,
and faculty research received limited coverage. In support of these observations,
several local sources and studies highlight the underlying dynamics of Uzbek
journalism education. For example, Nargis Sunnatovna Qosimova, in her article
“Mediative Journalism and Its Role in Resolving Ecological Conflicts”, notes: “The
foundations of mediative journalism... requirements for journalist-mediators, and the
activity of informal mediators in mass media...”

This citation demonstrates how journalism education and media interactions in
Uzbekistan approach complex societal issues, emphasizing the mediating role of
journalists. Similarly, M. Khudoyqulov, in “Journalism and Mass Media”, points out:
“Information... is connected with life itself, its meaning... and information exchange
has great significance.”
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This observation reflects the philosophical and practical significance of
journalism education in fostering critical information exchange. Furthermore, a Kun.uz
article titled “Meeting of Two Generations: Problems and Standardized Topics in
Journalism” quotes Ahmadjon Meliboyev as saying: “I have been interested in
becoming a journalist since school... the words of one person never leave my mind...”.
This quote highlights the emotional and intergenerational connection to the profession,
showing how personal experiences shape professional identity in Uzbek journalism
students. Institutional document analysis, including annual reports, curriculum
modernization plans, and accreditation materials from O‘zJOKU, O‘zMU, and Karshi
State University over the same three-year period, revealed significant reforms such as
updated curricula, new multimedia laboratories, and international collaborations with
organizations like DW Akademie and OSCE projects. However, media coverage of
these reforms remains limited. While over 70% of official documents emphasize
curriculum development and pedagogical innovation, only a small fraction of media
articles explicitly highlights these changes, creating a gap between institutional
priorities and public representation.

The results indicate a structural difference between the two countries. In the U.S.,
media and social media coverage closely aligns with institutional objectives, presenting
a comprehensive picture of journalism education that integrates student achievement,
research, and innovation. In Uzbekistan, media coverage emphasizes easily digestible
success stories, leaving broader reforms underreported. The inclusion of quotes from
local researchers and journalists further demonstrates both the social and philosophical
dimensions of journalism education, emphasizing the need for more strategic media
engagement to reflect the full scope of academic and institutional development.

Discussion

The findings of this study underscore the critical role of media—both traditional
and social—in shaping public perceptions of journalism education in the United States
and Uzbekistan. In the U.S., media coverage of faculties such as Columbia University
and the University of Missouri demonstrates strong alignment with institutional
priorities. Traditional media and social media platforms consistently highlight student
achievements, curriculum innovations, faculty research, and international
collaborations. This coordinated coverage not only showcases tangible success stories
but also communicates institutional modernization efforts, including Al integration,
course redesigns, and ethics-focused initiatives.
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These findings align with the work of Pavlik (2013), who emphasizes the strategic
function of media in higher education reputation management, and Hazelkorn (2015),
who highlights the importance of institutional visibility for public trust and global
positioning. Similarly, Veletsianos and Kimmons (2012) point out the role of social
media in enhancing international engagement and institutional credibility, while
Zelizer (1993) and Wahl-Jorgensen (2013) stress that media framing directly affects
public understanding of professional fields such as journalism.

In contrast, Uzbek journalism faculties, despite implementing substantial
curriculum reforms, multimedia laboratories, and international collaborations,
experience a mismatch between institutional objectives and media portrayal. Media
coverage primarily focuses on student achievements and events, while pedagogical
innovations, curriculum modernization, and faculty research remain underreported.
This echoes the observations of Kyvik (2013) and Hausman (2010), who argue that
misalignment between institutional communication and media narratives can hinder
public perception and reduce stakeholder confidence.

Local scholarship also reflects this dynamic. For example, Qosimova (2020)
highlights the mediative role of journalists in societal issues, emphasizing the practical
and ethical aspects of journalism education. Khudoyqulov (2019) underscores the
philosophical significance of information exchange in fostering critical thinking and
civic awareness. Additionally, journalistic accounts, such as Meliboyev (Kun.uz),
reveal the emotional and intergenerational dimensions of professional identity
formation among students, though such narratives are rarely linked to broader
institutional reforms.

This divergence indicates a structural gap between media representation and
institutional priorities in Uzbekistan. Whereas U.S. faculties benefit from proactive
media strategies integrating traditional and social media channels, Uzbek faculties have
not yet fully leveraged these tools to present a holistic view of their programs. Short-
form digital content on Telegram and Instagram is increasing, yet it predominantly
features easily digestible success stories rather than transformative pedagogical
developments.

The comparative analysis suggests several implications for journalism education
in Uzbekistan. First, developing a strategic media engagement plan that emphasizes
curriculum innovation, research outputs, and international collaborations can improve
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public perception and institutional credibility. Second, integrating social media
channels into a coordinated communication strategy, as modeled in U.S. universities,
can amplify visibility both nationally and internationally. Third, highlighting the
societal, ethical, and philosophical contributions of journalism, as emphasized by
Qosimova (2020), Khudoyqulov (2019), and Zelizer (1993), can enrich narratives
beyond surface-level achievements, aligning media portrayal with the full scope of
educational reforms.

So, this study demonstrates that media functions not merely as a mirror reflecting
institutional activity but as a lens shaping external understanding and engagement.
Strategic and proactive media engagement is therefore essential for Uzbek journalism
faculties to accurately represent their modernization efforts, enhance stakeholder trust,
and strengthen international recognition. The contrast between the U.S. and Uzbekistan
highlights how alignment between media and institutional priorities contributes
directly to reputation management, public engagement, and the global positioning of
journalism education.

Conclusion

This comparative study demonstrates that media representation plays a decisive
role in shaping public perceptions, institutional credibility, and international visibility
of journalism education. In the United States, journalism faculties such as Columbia
University and the University of Missouri effectively integrate traditional and social
media coverage with institutional objectives. Their proactive approach highlights
student achievements, curriculum innovations, faculty research, and international
collaborations, ensuring that both domestic and global audiences receive a
comprehensive understanding of the scope and quality of journalism education. This
alignment reinforces institutional reputation, attracts prospective students, and
strengthens partnerships with global media organizations. In contrast, Uzbek
journalism faculties, despite implementing significant reforms—including curriculum
modernization, multimedia laboratories, and international collaborations—experience
a notable gap between institutional priorities and media portrayal. Traditional and
social media primarily emphasize student achievements and event-based coverage,
leaving pedagogical innovations, research outputs, and institutional strategies
underrepresented. This mismatch limits public awareness, reduces the potential impact
of reforms, and hinders the holistic visibility of Uzbek journalism education on national
and international platforms.
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The study highlights several practical implications for Uzbekistan. Strategic
media engagement, integrating both traditional outlets and social media platforms such
as Telegram and Instagram, can help faculties present a more complete picture of their
educational reforms and achievements. Emphasizing curriculum innovations, research
initiatives, ethical journalism practices, and societal contributions will not only align
media narratives with institutional objectives but also enhance public trust and global
recognition.

Overall, the findings underscore that media is not merely a passive reflector of
institutional activity but an active agent shaping perceptions, stakeholder engagement,
and professional discourse. For Uzbek journalism faculties to maximize the impact of
their modernization efforts, deliberate, coordinated, and evidence-based media
strategies are essential. By learning from U.S. practices while considering local
contexts, journalism education in Uzbekistan can strengthen its reputation, foster civic
engagement, and position itself more prominently on the international stage.
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