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Abstract. This article examines the pragmatic and stylistic aspects of neologisms in 

modern English, with a particular focus on their presence in media materials and their role 

in vocabulary instruction. By analyzing neologisms found in various media sources, 

including online news, social media, and digital entertainment, the study identifies key 

word-formation processes and explores their communicative functions. The research 

highlights how neologisms serve to reflect cultural trends, engage audiences, and enrich 

language expression. In addition, the article discusses the pedagogical implications of 

integrating neologisms into language teaching, demonstrating their potential to enhance 

student engagement and vocabulary acquisition. The findings suggest that neologisms not 

only provide valuable insights into the evolution of the English language but also offer a 

practical approach to modern language instruction. The study concludes with 

recommendations for future research into the long-term impact of teaching neologisms 

and their adaptation across different educational settings. 
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Introduction. Language evolves constantly, with neologisms—newly created words 

or expressions—serving as key indicators of this dynamic process. In the context of 

modern English, neologisms go beyond linguistic innovation to reflect broader cultural 

and societal trends. Media platforms, particularly digital spaces such as social media, 

online journalism, and entertainment networks, play a pivotal role in generating and 
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popularizing these new terms. The speed at which these words are adopted into everyday 

language highlights the transformative influence of media on linguistic practices. 

From a functional perspective, neologisms fulfill diverse pragmatic roles, such as 

emphasizing key ideas, evoking humor, or fostering a sense of belonging within specific 

communities. Stylistically, they contribute to the creativity and expressiveness of 

language, making communication more vibrant and engaging. Such features position 

neologisms as valuable resources not only for linguistic analysis but also for teaching 

vocabulary in contemporary English. 

This article investigates the pragmatic and stylistic characteristics of neologisms 

emerging from media sources and examines their application in educational settings. By 

analyzing their communicative and stylistic functions within media contexts, the study 

seeks to provide insights into how neologisms can be effectively integrated into 

vocabulary instruction.  

Literature Review. Neologisms, newly formed words or expressions, have been a 

focus of extensive linguistic research, emphasizing their role in the evolution of language 

and adaptation to cultural shifts. These terms often arise to fill lexical gaps, driven by 

advancements in technology, changes in society, or emerging cultural phenomena. 

Scholars like Lehrer (2003) and Algeo (2010) highlight that neologisms not only 

showcase linguistic innovation but also mirror the priorities of the societies that create 

them. 

From a pragmatic perspective, neologisms are essential tools for effective 

communication, frequently serving to express identity, introduce humor, or meet new 

linguistic demands, as noted by Crystal (2004). Stylistically, they contribute to the 

richness of language, offering novel and creative ways to convey meaning. The media, 

especially digital platforms, play a pivotal role in the creation and dissemination of these 

terms, ensuring their rapid incorporation into everyday language (Tagliamonte, 2016). 

In language education, neologisms are increasingly recognized for their potential to 

enhance vocabulary acquisition. Research indicates that incorporating neologisms into 

language instruction can stimulate creativity, engage learners with modern linguistic 

trends, and deepen their understanding of cultural contexts (Cook, 2013). Media materials, 

abundant in neologisms, serve as authentic resources, connecting classroom learning with 

real-world language use. 
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Although significant progress has been made in understanding neologisms, further 

investigation is required to explore their pragmatic and stylistic roles, particularly within 

media contexts. This study seeks to build on previous research by examining how these 

features can be integrated into teaching strategies for modern English vocabulary. 

Methodology. This research adopts a qualitative approach to investigate the 

pragmatic and stylistic dimensions of neologisms in modern English, focusing on their 

occurrence in media contexts and their potential application in vocabulary teaching. The 

methodology is structured into three main stages: data gathering, selection criteria, and 

analysis methods. 

1. Data Gathering. The study draws on examples from various media sources, 

including online news platforms, social media content, advertisements, and digital 

entertainment. These sources were selected for their prominent role in generating and 

spreading neologisms. The analysis focused on materials published between 2020 and 

2023 to capture recent linguistic developments. 

2. Criteria for Selection. Neologisms were chosen based on the following parameters: 

Usage Frequency: Terms that appeared consistently across multiple media sources. 

Innovativeness: Newly coined words or phrases recently introduced into English. 

Cultural Significance: Words that reflect contemporary social trends or 

advancements in technology. 

Pragmatic and Stylistic Features: Terms that demonstrate notable communicative or 

stylistic roles in their contexts. 

3. Analytical Approach. The study analyzed the selected neologisms using a dual 

framework: 

Pragmatic Analysis: Focused on their communicative purposes, such as emphasizing 

ideas, evoking humor, constructing identity, or referencing cultural concepts. 

Stylistic Analysis: Investigated the linguistic techniques used to create neologisms, 

such as blending and compounding, along with their stylistic effects, including informal 

language and modern slang. 

4. Implications for Teaching. To explore their educational value, the study 

incorporated neologisms into vocabulary lessons. Sample exercises and activities were 

designed to assess their potential to improve student engagement and linguistic creativity. 

This methodological approach enables a detailed examination of neologisms while 

emphasizing their relevance in the context of language teaching.  
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Results and Discussion. 1. Patterns in Neologism Creation. The analysis of media 

materials revealed several consistent patterns in how neologisms are formed. Common 

processes included blending (e.g., "infodemic," a combination of "information" and 

"epidemic"), compounding (e.g., "doomscrolling"), and affixation (e.g., "unfriend"). 

There was also frequent borrowing from other languages and shifts in the meaning of 

existing words. These patterns highlight the evolving nature of the English language, 

shaped by cultural and technological developments. 

2. Pragmatic Roles of Neologisms. The pragmatic analysis uncovered various 

communicative functions that neologisms fulfill. For example: 

Humor and Playfulness: Terms like "quarantini" (a cocktail made during quarantine) 

inject humor into serious topics. 

Cultural Expression: Words such as "woke" represent particular social movements 

and reflect identity. 

Attention and Persuasion: Neologisms like "cleanfluencer" (a social media figure 

focused on cleanliness) are used in marketing to capture attention and create emotional 

resonance with the audience. 

These functions demonstrate how neologisms can effectively engage target 

audiences and create shared understanding. 

3. Stylistic Influence in Media. Neologisms contribute significantly to the style and 

tone of media content. They help establish an informal and conversational style, which 

appeals particularly to younger demographics. For example, terms like "binge-watch" or 

"ghosting" succinctly convey modern experiences, making them relatable and memorable. 

The inventiveness involved in coining these words mirrors the fast-paced and innovative 

nature of modern media. 

4. Application in Vocabulary Teaching. Incorporating neologisms into vocabulary 

lessons proved to be effective in engaging students and making the learning process more 

meaningful. Neologisms connected classroom learning to real-life language, enhancing 

relevance and enjoyment. Activities that encouraged students to explore the meanings, 

contexts, and cultural significance of these words fostered critical thinking and creativity. 

Additionally, using media-based examples allowed students to grasp the pragmatic and 

stylistic nuances of English. For instance, exercises focused on terms like "metaverse" and 

"finfluencer" not only expanded students' vocabulary but also deepened their 

understanding of global trends and digital culture. Teachers noted that students responded 
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positively to these lessons, finding them both engaging and relatable, which suggests 

potential for broader application in language education. 

5. Limitations and Directions for Future Research. Although this study highlights the 

valuable role of neologisms in teaching English, there are some limitations. The rapid 

evolution of language means that neologisms can quickly fall out of use, which requires 

frequent updates to teaching materials. Additionally, further research is needed to assess 

the long-term impact of incorporating neologisms into language teaching on vocabulary 

retention and overall language development. 

Conclusion. This research has examined the pragmatic and stylistic features of 

neologisms in contemporary English, focusing on their role in media and their value in 

vocabulary teaching. The results show that neologisms are dynamic linguistic elements, 

shaped by social, technological, and cultural developments. Their pragmatic functions—

such as highlighting key ideas, generating humor, or reflecting identity—make them 

powerful tools for communication. From a stylistic perspective, neologisms bring 

creativity and energy to language, particularly appealing to younger generations. 

In terms of teaching, incorporating neologisms into vocabulary lessons offers 

significant educational benefits. By using modern terms in the classroom, educators can 

make lessons more relevant and engaging, helping students connect language learning 

with real-world communication. Neologisms not only broaden students’ vocabulary but 

also foster critical thinking and a deeper appreciation of cultural contexts. The use of 

media-based examples helps bridge the gap between theoretical knowledge and practical 

language use. 

However, this study also acknowledges some limitations, including the rapidly 

changing nature of neologisms, which requires constant updates to educational content. 

Future studies should investigate the long-term effects of teaching neologisms on 

language proficiency and explore how they can be adapted to different educational 

environments and linguistic contexts. 

In summary, neologisms offer valuable insights into both linguistic research and 

language teaching. Their role in the ongoing evolution of English provides numerous 

opportunities for further study, and their inclusion in teaching practices can significantly 

enhance students' connection to modern language. 
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